
Consumer Studies 1202 
Course Outline 2017-2018 

 
Teacher:  Mrs. Simms  Website:  www.mrs-simms.weebly.com 
 
Curriculum Document 
Consumer Studies 1202: A Curriculum Guide (1989) 
http://www.ed.gov.nl.ca/edu/k12/curriculum/guides/economiced/STUDIES1.pdf 

 

Assessment and Evaluation Plan: 
 

UNITS 

(Categories in Gradebook) 
WEIGHTINGS (Unit VI 

Included) 
WEIGHTINGS (Unit VI 

Omitted)  

Unit I: The Consumer as a Decision-Maker 16% 18% 

Unit II: The Consumer and the Business 
World 

20% 23% 

Unit III: Management of Personal 
Resources 

16% 18% 

Unit IV: Effective Consumer Purchasing 20% 23% 

Unit V: Consumer Protection 16% 18% 

Unit VI: Business as a Corporate Citizen 
(Optional Unit) 

12% N/A 

 
Your evaluation will be made up of assignments, quizzes, tests and portfolios. 
 

***Please note change in assessment policy*** 
 

* Late assignments will receive deductions in the following manner: 
 Late 1 day: 10% 

 Late 2nd day: - 5% (total loss after 2 days 15%) 

 Late 3rd day: -5% (total loss 20%) 

 After 4th day assessment will be marked 0. Alternate assessment/arrangements 
will need to be made with the teacher to have the 0 removed from PowerSchool. 
This can only be done up to the end of the reporting period (ex. Report card 1 in 
Nov). 

 
* If you are absent for an evaluation (ex. Test/quiz), contact MUST BE MADE by your 

parent/guardian to the school on or before the day of the missed evaluation.   

http://www.mrs-simms.weebly.com/
http://www.ed.gov.nl.ca/edu/k12/curriculum/guides/economiced/STUDIES1.pdf

